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BALTIMORE, MD
OOH Statistics

= 28 39 $69.4K

TRANSPORTATION

» DRIVE ALONE: 77% » WALK: 3%
g » MASS TRANSIT: 6% » WORK FROM HOME: 4%
- - » CARPOOL: 9% » BIKE: 0.3%

RACE/ETHNICITY COMPOSITION

® BLACK/AFRICAN AMERICAN: 62%
WHITE: 31%

@® HISPANIC OR LATINO: 5%

® ASIAN: 3%

e TWO OR MORE RACES: 3%

AVERAGE WEEKLY IMPRESSIONS

43K+ » FULL MOTION DIGITAL

» 1080 / :10 SPOTS DAILY
(PER IKE)
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PASSIVE MODE -}f R

Ad size: 1080px W X 1920px H
A.

v i 5 ' sﬁ;:bRT NORTH
M E ET . . . | ARTS DISTRICT i f,

Zelle

Get
paid back

in minutes.
IKE delivers your message at street level in the dense
urban core and trendiest neighborhoods. The network
spans the city with key locations in high traffic areas

providing the best coverage in the market.

"INTERACTIVE MODE |
° L L] ° 080 X 2 ¥ 2
Eye-catching and sophisticated design . S — SHORT NORTH
NS ) SR . ARTS DISTRICT ;¢
i . ! o ‘ '- _:'r_il_:_ a4 = Zelle .
Visually impactful at over 8' tall cefIL7 i I (| e

Two 65" full-motion digital screens

Advanced technology and interactive features

Drives engagement with dynamic digital content




% . KA N JOHNS HOPKINS UNIVERSITY
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! BALTIMORE MUSEUM OF ART ; i
e T B A LTIMORE LOCATIONS
2. 5+ 'COLLEGE OF ART q JIRE ;
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“ ' _MIDTOWN UNIVERSITY @ e = o
g OF BALTIMORE £ Presion 1 .
YOS e OLD EAST BALTIMORE Ny Neighborhoods
< NPT Whreston s % TS HISTORfC DISTRICT: .
- & - + E Biddie 51 = S g I
y ¢ BALTIMORE SYMPHONY , S i : i b Downtown
4 LN -« ORCHESTRA : ©) o ki = S . . o . o _
2 Hh by & N e, o e a1 — LA ' The city’s central business district teems with commuters utilizing Charles Center Station, the Metro
. % 5 ;" i 2 SubwaylLink transit hub, which is within walking distance to city landmarks, upscale residential towers,
5, / — Tl & s%%‘;%?::‘gé’ﬁ::n 25 bus stops, and office buildings, including the 22-story One Charles Center. The area is also home to
P ' 5 d } the historic 440-room Lord Baltimore Hotel and The Grand, a 45,000-SF event space.
"\ < @ ' ° WASHINGTON MONUMENT oo Tk - Bromo Arts District
SR N . -+ " & MT VERNON PLACE B i Al - et - a7 ] Between the central business district and Mount Vernon, this vibrant arts and entertainment district is
i 3 ’u,c%. #:,9- X0 MOUNT VERNON f,l__}_/ F A ; . JOHNS humming with creatives, art lovers, theater goers, and music fans who fill eclectic shops, eateries, bars,
IHERITAGE' o §j HOE & 3 HOPKINS galleries, theaters, and destinations: Lexington Market, Hippodrome, and Everyman Theater.
i UL RLR L MOUNT VERNON - " THE WALTERS ART MUSEUM '
canonteon e CROSSING o MARKETPLACE A B.?.Eé“&%"siﬁ'ﬁv
—X U : @ e = o ® Camden Yards
W Franksin 5t . () = ol 7 %
i - 2 S 14 ) ; g At the heart of baseball in Baltimore, Camden Yards is always busy and especially packed during game
. w - 9 © =4 9 B | Fayette 51 EFm
—— = BRDOIISVIT%IACBT.I:S Bﬁ:::'(g?i';‘:‘zﬂzs H ; Y e days. MLB fans come in droves as Camden Yards, the 45,000-seat home of the Orioles, sits directly
2 o L= e between Inner Harbor and Ridgely’s Delight. Crowds flock to nearby bars and restaurants before &
s B 1 DOWNTOWN after games, and fans pay homage year-round to the birthplace of baseball legend Babe Ruth.
o % UNIVERSITY in .7.\. wnghon 5 o e PORT ;:h‘:}':‘ :-1 ﬂ)“ ~ E Baltrmore Jk : “_;
. i OFVT:\RYLAND ] I "CFGBANK § DISCOVERY o g -, EWUASII-_||IIlI‘fIS.-}TO‘?‘{ I - Federal Hill/Cross Street Market
i ":; 3 [y ARENA Vs 55T » TT=VN A £ Baltimore’s trendy Federal Hill neighborhood is a hotspot of activity with tons of boutiques, restaurants,
1 waalimote & e R | § 2 RAM’S HEAD LIVE! - ° L [ e bars, and art galleries. Known for the best vantage point in the city, residents and visitors flock to the
— ol D § CONCERT HALL - P : _ ) S
— U s ) @ , area to catch picturesque views of Inner Harbor and Downtown. At the center of the action, the historic
e CAMDEN YARDS P » .
T — H g g |NNER HARBOR o™ % ¢ Cross Street Market welcomes endless patrons via easily accessible public transit.
\-.u.m-lg..—,-lm Pl aF g | THE BALTIMORE . r 'r,. 1:::,.7' i Bak 2 Felle Point
W Prat 51 BABE-R’I.;'H‘" MUSEUM COTVEN'HON CENTER \‘Jf NATIONAL AQUAR'UM é- | gmm ell’'s Foin
s pen 7 E — BROADWAY Fell’s Point is one of the most historic parts of the city, as well as home to Broadway Market and
'.; A H - LlTTLE |TA|.Y MARKET. . . . X , . .
| (T 2% o ] 2 Flast 8 . Morgan Stanley corporate offices. It serves as a popular location for many of Baltimore’s marinas with
B&O RAILROAD %RIOLE PAR!( ) , o AR ' constant activity, packed with countless bars, restaurants, boutiques, and entertainment.
/' MUSEUM s ¢ : FLET [ FELL'S POIN}Tj
P Y A\ z 1 Inner Harbor
z’.%%g ' oy Pty i MARYLAND SC|ENCE CENTER - Accessible by foot, vehicle, or boat, Inner Harbor is a destination for residents and visitors looking
PIGTOWN g | ”*f----f._.,.,,,“"_% — ‘ORI\HII“ERICAN VISIONARY LAl ) for.things to see and do. .The areais a h.ub for learning with the National Aquarium and the Maryland
o / 2 o '‘ART MUSEUM' MARITIME PARK Science Center. The Baltimore Convention Center attracts masses for events while offering a vast
s ' array of shopping, dining, and entertainment options.
M&T BANK ST;DIUM b FEDERAL HILL
¥ Ougy, ! H g CROSS MARKET, Mount Vernon
A7 st Pl STREET R | o
%, 5 T o § oot | Just north of Downtown, this diverse historic neighborhood is the cultural heart of Baltimore with the
HORSESHOE CASINO @ Peabody Institute, Walter Arts Museum, and Baltimore Symphony Orchestra. With easy access to all
4 X y/| ' k by = Faces in neighborhood public transit, a mix of young professionals, families, and students bustle between retail on North
e & N I @ g g ' 2 HA o8 Charles Street, foodie favorites at Mount Vernon Marketplace, cultural festivals, and vibrant nightlife.
é_.s‘ & =2 i EXmacLS
ot Click here for a live map
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https://www.google.com/maps/d/edit?mid=106yAEFEQfLpMCTzMJEG-PI6gEjuVNUrc&usp=sharing
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[l The free app for
people whao really,
really like showers.
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Thank you

GET IN TOUCH

sales@ikesmartcity.com
250 N. Hartford Avenue, Columbus, OH 43222
614.294.4898

ikesmartcity.com



